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Critical Raw Materials (CRM) are materials with a high
economic importance and a high risk of supply
disruption in the EU. Repair of electric/electronic
products can improve retention of CRMs. Despite
CRM importance related to EEE repair, there is a lack
of information to consumers, leading to the research
question: “How to communicate to consumers the
relevance of Critical Raw Materials (CRM) to the repair
of Electric and Electronic Equipments (EEE)?”
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Read the full thesis on the Repair Lab
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